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Marketing



Marketing

A  g r e a t  p r o j e c t  o r  s o f t w a r e  s o l u t i o n  i s  n o  g o o d  i f  p e o p l e  d o  n o t  k n o w  a b o u t  i t .  S t a n d  o u t  f r o m
t h e  c r o w d  b y  u n i q u e l y  i d e n t i f y i n g  y o u r s e l f  i n  y o u r  m a r k e t  n i c h e  u s i n g  o u r  m a r k e t i n g  b e s t
p r a c t i c e s .  T h e n  g o  o n e  s t e p  f u r t h e r  a n d  g e t  c r e a t i v e  b y  a l l o w i n g  u s  t o  c r e a t e  a  w o w - f a c t o r  i n
y o u r  p r o j e c t  p r e s e n t a t i o n !

Identity  Branding

I d e n t i t y  b r a n d i n g  i s  e s s e n t i a l  t o  a n y  p r o j e c t  o r  b u s i n e s s  a i m e d  t o  t a r g e t  u s e r s  o r  c o n s u m e r s .  A
g o o d  b r a n d :

D e l i v e r s  a  c l e a r  m e s s a g e
I n c r e a s e s  c r e d i b i l i t y
C o n n e c t s  o r  m o t i v a t e s  p r o s p e c t s  e m o t i o n a l l y
F a c i l i t a t e s  l o y a l t y

To achieve this, it is not enough to pursue your target market to choose you over competition: You must create a
unique solution to your prospects' needs!

Social  Media  Marketing

S t u d i e s  ( s u c h  a s  t h i s  o n e )  s h o w  t h a t  p e o p l e  a r e  m o r e  l i k e l y  g o i n g  p u r c h a s e  s o m e t h i n g  t h a t  i s
r e c o m m e n d e d  b y  a n o t h e r  p e r s o n  t h r o u g h  s o c i a l  m e d i a ,  t h a n  s o m e t h i n g  t h a t  h a s  b e e n
r e s e a r c h e d  b y  p e r s o n a l  m e a n s .  F o r  t h i s  r e a s o n  i t  i s  v i t a l  t o  f a c i l i t a t e  a n  e f f e c t i v e  s o c i a l  m e d i a
s t r a t e g y  t h r o u g h  F a c e b o o k ,  T w i t t e r ,  G o o g l e + ,  o r  a n y  o t h e r  s o c i a l  m e d i a  p o r t a l s  r e l e v a n t  t o
y o u r  p r o j e c t ' s  d o m a i n .

Search  Engine  Marketing

I n  c o m p a r i s o n  t o  i n b o u n d  m a r k e t i n g  t e c h n i q u e s  f a c i l i t a t e d  b y  t h e  i n t e r n e t ,  t r a d i t i o n a l  o u t b o u n d
m a r k e t i n g  d o e s  n o t  p e r f o r m  s o  w e l l  a n y m o r e .  T a k e  a d v a n t a g e  o f  S e a r c h  E n g i n e  O p t i m i z a t i o n  t o
a t t r a c t  p r o s p e c t i v e  v i s i t o r s  a n d  u s e  W e b  A n a l y t i c s  t o  m o n i t o r  y o u r  m a r k e t i n g  a c t i v i t i e s  a n d
p r o g r e s s !

http://blog.hubspot.com/blog/tabid/6307/bid/30239/71-More-Likely-to-Purchase-Based-on-Social-Media-Referrals-Infographic.aspx
http://blog.hubspot.com/blog/tabid/6307/bid/30239/71-More-Likely-to-Purchase-Based-on-Social-Media-Referrals-Infographic.aspx
http://www.etanova.com/services/search-engine-optimization
http://www.etanova.com/services/search-engine-optimization#web-analytics
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